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YEAR IN REVIEW: 2025



 

TTRA Year in Review: 2025 - A Year of Global 

Momentum, Connection, and Strategic Alignment. 

2025 was a year marked by connection, evolution, and global momentum for the 

Travel and Tourism Research Association.  From the resounding success of the 

Marketing Outlook Forum in Fort Worth to the inspiring Annual International 

Conference in Galway, our community continued to thrive. This growth was fuelled by 

meaningful dialogue, fresh insights, and a shared commitment to advancing the 

strategic use of research in tourism. 

Membership reached an all-time high, surpassing 1,580 individuals from around the 

world.  Engagement deepened across chapters, conferences became more globally 

representative, and partnerships expanded our reach and credibility.  Financially, 

TTRA ended the year strong, supported by diversified revenue and disciplined 

stewardship. 

Most importantly, our values were evident in every aspect of our work: thought 

leadership, community, inclusivity, global perspective, and fun. The accomplishments 

of 2025, culminating in our strategic session in Chicago, position TTRA for an exciting 

future in 2026 and beyond. 

Why We Do What We Do 

We collaborate to advance the strategic use of research to provide leading-edge 

travel and tourism solutions that create a positive impact on people, places, and 

society. 

Page  of 2 8



Our Guiding Principles 

• We act in the best interest of TTRA. 

• We are intentional, focused, and action-oriented. 

• We put members first. 

• We deliver with high quality. 

• We remain purpose-driven to truly make a difference. 

Our Shared Values 

• Thought leadership 

• Community 

• Global perspectives 

• Inclusive and collaborative relationships 

• Forward-looking 

• Fun and engaging 
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Membership: A Thriving, Global Community 

TTRA’s membership community continued its strong upward trajectory in 2025, 

reaching 1,580 members - the highest in the association’s history and nearly triple the 

size of the 2021 membership base. 

Retention remains exceptional at 83–87%, with churn holding well below industry 

averages. Growth was balanced across member segments, including organizational 

memberships, partners, and academic institutions. More than one-third of members 

have been part of TTRA for 10 or more years, demonstrating strong loyalty and the 

enduring value of community. 

Key drivers of this growth included chapter engagement, expanded year-round 

programming, and the increasing global relevance of TTRA’s insights and offerings. 

Engagement & Community: Strengthening Belonging 

Throughout 2025, TTRA continued to deepen engagement through webinars, Think 

Tanks, chapter activities, and leadership development initiatives. 

Chapters across Asia Pacific, Canada, and the U.S., delivered meaningful 

opportunities for networking and professional growth. Work also advanced on the 

new Fellows Program, Emerging Leaders recruitment, and broader alignment 

between international and chapter structure - laying the foundation for stronger 

cohesion in 2026. 

Webinars: Expanding Access to Research & Insights 

In 2025, TTRA significantly expanded its year-round professional development 

offerings through a robust and dynamic webinar series. Across the year, we hosted 23 

webinars, attracting a combined 2,600 registrants from across the global tourism 

research, academic, and practitioner communities. 
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Top 3 2025 webinars: 

- Miles Partnership – Unlocking Tourism Data with AI - 459 registrants 

- YouGov (January) – Navigating the "Trump Effect" - 302 registrants 

- YouGov (August) – International Traveler Sentiment - 178 registrants 

Year-Over-Year (YOY) Webinar Growth 

- Number of webinars: increased from 19 in 2024 to 23 in 2025 (+21%) 

- Total registrants: grew from 1,576 to 2,600 (+65%) 

- Average registrants per webinar: rose from ~83 to ~113 (+36%) 

Conferences: Signature Experiences With Global Reach 

Marketing Outlook Forum - Fort Worth, Texas 

MOF 2025 exceeded paid attendance goals and delivered timely insights on AI, 

economic forecasting, traveler sentiment, and marketing ROI. Attendees enjoyed 

robust networking and memorable offsite experiences, reinforcing MOF’s reputation 

as a cornerstone event for practitioners and researchers alike. 
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Annual International Conference - Galway, Ireland 

The 2025 International Conference brought together a diverse global audience of 

tourism researchers and practitioners. With more than 170 academic submissions and 

strong representation from across the world, Galway served as an inspiring backdrop 

for knowledge-sharing, community-building, and celebration of the field’s 

contributions. 

Financial Growth and Stability 

TTRA ends 2025 in a healthy financial position, with nearly $1 million in total assets 

and continued strength in investment accounts. The Board is advancing a revised 

Restricted Funds Policy, ensuring long-term stewardship, principal protection, and 

clarity around the use of investment income. 

Prudent fiscal management, combined with membership growth and successful 

conferences, provides a stable foundation for strategic initiatives in 2026–27. 

Digital and Social Media Impact 

2025 marked another strong year of digital engagement and online visibility for 

TTRA. Our social channels, website, and email communications continued to grow as 

key platforms for sharing insights, promoting events, and strengthening connections 

across the global tourism research community. 

• Social media presence grew steadily, with total followers increasing from 32,920 

to 36,750 - a 12% year-over-year increase driven primarily by continued 

momentum on LinkedIn. 

• Website performance saw significant gains, reflecting increased global reach and 

interest in TTRA content. Active Users grew from 71,943 to 110,332 - a 53% 

increase. Sessions rose from 97,017 to 135,073 - a 39% increase. 
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• Email communications remained a highly effective engagement channel, with 

232,000+ emails delivered, an exceptional 58.3% average open rate, and 

a 27.3% average click-through rate, far exceeding industry benchmarks. 

 

These strong digital results demonstrate TTRA’s expanding reach, the value of our 

year-round content and programming, and the growing demand for trusted tourism 

research and insights across the industry. 

2025 Strategic Milestones & Looking Ahead 

At the October 2025 Chicago Strategy Session, the Board reaffirmed TTRA’s focus on 

three interconnected pillars - Chapters, Engagement, and Conferences - and set a 

clear path for 2026–27. This work positions the association for deeper alignment, 

stronger community connection, and more globally resonant programming. 

In 2026, TTRA will advance several priority initiatives shaped during the strategy 

session, including: 

• Launching Chapter Knowledge Hub 

• Piloting Chapter Alignment Framework 

• Introducing Chapter of the Year recognition 

• Launching the Emerging Leaders Mentorship Program 

• Expanding global partnerships and co-branded research 

• Enhancing conferences with interactive networking, global perspectives, and 

place-based programming 

• Strengthening ties between international and chapter leadership 
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Together, these actions reflect TTRA’s evolution and its commitment to delivering 

value in ways that are inclusive, globally connected, and strategically aligned. With 

this foundation, TTRA enters 2026 with clarity, momentum, and a unified vision for 

impact. 

Thank You to Our Community 

Thank you to our members, partners, chapters, and supporters for your continued 

commitment to TTRA’s mission. Your engagement, expertise, and passion fuel our 

progress and strengthen our global community. Together, we are advancing travel 

and tourism research and elevating insights that shape destinations, inform decisions, 

and create meaningful impact. 

As we look ahead, we invite you to stay connected and take part in the many 

opportunities across our association - from webinars and chapter events to our 

signature gatherings. We look forward to seeing you at the Marketing Outlook Forum 

in Charlotte, North Carolina, and at our Annual International Conference in 

Greenville, South Carolina. 

Thank you for being part of TTRA’s journey and for helping us build a vibrant, 

collaborative, and data-driven future for our industry. 
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