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Live Events &  
Mobile Location Data  



January 2023: 
Madonna’s Tour 
Announced

Concert travel is a passion… 
Graham’s Madonna/Canada trip (with no Madonna)

February 2023: 
Tickets and non-
refundable travel to 
Canada booked for 
opening show July 15

July 2023: 
Madonna’s tour postponed 5 days 
before show for health reasons



Event Travel Growing

Source: Deloitte



Live events can be a Trip Motivator

Source: SMARInsights (Oct 2023)

Leisure Trip Past 2 Years
% Participated

On a Trip 

% 

Trip Motivated 

(Net)

Avg. 

Trip Nights

Concert 31% 20% 2.1

Music festival 26% 16% 2.5

Professional sporting event 24% 15% 2.7

Live theater 16% 8% 2.6

Amateur/college sports event 11% 6% 2.2

LGBTQIA+ / Pride Festival 4% 2% 2.6

None of these 39%

• 61% of domestic travelers attended a live event/festival on a leisure trip in the past 2 years.
• Concerts had the highest net motivation for a leisure trip (20%).
• Professional sporting events had the highest average trip nights (2.7).



Live Music Events have 
Economic Impact (2019)

Source: Oxford Economics 
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“Swiftonomics” & “Beyonce Bump”
were the songs of Summer 2023



Taylor Swift Eras & Beyoncé 
Renaissance 

Taylor Beyoncé

Tour Dates 146 56

Tour Dates in CA* 8 4

Countries Visited 22 12

Runtime 195 mins 150 mins

Songs Performed 46 35

Costume Changes 13 9

Backup Dancers 15 21

Lowest Ticket Price $49+ $62+

Avg Resale Price $3,801 $1,062

Source: CNN

CA Tour Dates:
Taylor: Levi’s Stadium (Jul 28-29), SoFi Stadium (Aug 3-5, 7-9)
Beyoncé: Levi’s Stadium (Aug 30, SoFi Stadium (Sept 1-2, 4) 



Taylor: Premiums on Hotel ADRs

Source: STR, Inc.

Taylor Swift Shows by Market



Santa Clara & Taylor Swift:
Hotel Performance Results

Source: STR, Inc.



Taylor Swift & Beyoncé: 
CA Hotel Performance Metrics – Los Angeles County

Los Angeles County CA Gateway Cities 
(Region Avg*)

Total CA 
(Region Avg*)

Taylor Swift
SoFi Stadium

Weekend  
8/4-5

YoY 
% Chg

YoY 
% Chg

YoY 
% Chg

Occ 92% +11% +4% -1%

ADR $252 +16% +2% -1%

RevPAR $232 +29% +6% -1%

Beyoncé
SoFi Stadium

Weekend  
9/1-2

YoY 
% Chg

YoY 
% Chg

YoY 
% Chg

Occ 83% -1% -3% -2%

ADR $213 +3% -3% -2%

RevPAR $177 +2% -6% -4%

Source: STR, Inc.*Excludes LA County



SoFi Stadium / LA Airport Region:
August Hotel Performance Metrics

August
Hotel Performance
(YoY % Chg)

LA 
Airport

LA 
County

Total 
CA

Occupancy +5% +9% -1%

ADR +15% +8% +1%

RevPAR +20% +17% Flat

Source: STR, Inc. (August 2023)

ADR & RevPAR % change for the LA 
Airport region was the highest of the 
nearly 80 regions, counties, and 
destinations tracked by Visit California/
STR in the month of August.

There were 10+ major events at SoFi Stadium in August:
• 8 Concerts - Taylor Swift (6) and Metallica (2)
• 2 NFL Games - LA Rams



Mobile/Geo-Location Data
Uses/Benefits
• Understanding visitation patterns to Points-of-Interest (POIs) including regions, 

destinations, districts, parks, attractions, businesses, etc.
• Origin states/markets of visitors (down to zip code)
• Visitor journey (where else did visitors go)
• Work vs. residence locations
• Traffic patterns
• Characteristics of visitors (demographics, psychographics, etc.)

Limitations/Caveats
• Representative of mobile device users/app users- data is directional
• Not reliable as a volume estimate
• Visitor characteristics are based on modeling/census demographics
• Home and work location are based on algorithms – not a perfect methodology
• Geo-fencing of POIs can capture devices unintentionally
• No international devices/not representative



Methodology for Live Event Analysis
POI Selection:

SoFi Custom: Stadium only

Filters:

Date Range:
For live event analysis we used a single 

day for each event, trying to compare 

similar days of week when possible.

Dwell Time:
A minimum of 90 minutes was used for 

most events. For a music festival, a 

longer dwell time was used.

Hours Range:
Allows you to filter the analysis on 

specific hours of the day. For live 

events, typically a 5-6 hour range 

around the event based on start and 

end time.

Residence or Work Distance:
Used to classify visitors based on how 

far they traveled from residence or 

work to the event. A 50-mile distance 

from residence was used to classify 

visitors.

A geo-fence determines what mobile devices 
are analyzed in a POI. A geo-fence for a venue 
may contain areas outside the venue itself like 
parking garages, offices, and support buildings. 
For SoFi Stadium, a custom geo-fence was 
created to exclude parking areas due to the fact 
a nearby venue hosted events on the same 
dates being analyzed. For other venues, 
syndicated POIs were used for analysis. 



Taylor Swift & Beyoncé: 
Concert Attendee Visitation (Los Angeles)



Taylor Swift & Beyoncé: 
Concert Attendee Demographics (Los Angeles)

Source: Placer.ai,/PopStats 



Taylor Swift & Beyoncé: 
Fan Personas (Los Angeles)

Booming 
w/ 

Confidence

Flourishing 
Families

Power 
Elites

Suburban 
Style

Singles & 
Starters

Young City 
Solos

Significant 
Singles

Taylor Fans skew Beyoncé Fans skewOverlapping Fans

Source: Placer.ai/Experian Mosaic

TS Index: 246
BY Index: 174

TS Index: 156 TS Index: 111 TS Index: 117
BY Index: 150

TS Index: 116
BY Index: 133

BY Index: 256 BY Index: 133



Taylor Swift & Beyoncé: 
Home Location of Concert Attendees

Taylor Swift Beyoncé

Source: Placer.aiSource: Placer.ai



Taylor Swift & Beyoncé: 
Concert Attendee Journey

Taylor Swift Beyoncé

Source: Placer.ai



Other Live Music Events:
Dead & Co. drive and festivals destination visitation

- CO-STAR NEWS RELEASE Source: Placer.ai



Major Live Sports Events:
Even with a local team playing, Super Bowl drew visitors

Source: Placer.ai



Major Live Sports Events:
These events attract higher income visitors

Source: Placer.ai



Implications for Visit California

• Help	to	determine	the	relative	importance	of	live	events	to	the	tourism	

industry.	

• Identify	the	types	of	live	events	most	likely	to	attract	out-of-state	

visitors	to	prioritize	investments	and	marketing	efforts.	

• Help	understand	the	impact	beyond	the	event	itself.	

• Better	target	marketing	(including	partnerships/coops	and	owned/

social	programs)	by	leveraging	demographics	and	origin	market	

insights	to	understand	the	types	of	visitors	attending	live	events.	


