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* Survey of American Leisure Travelers
* Taken a trip 80 miles (50km) from home

* Considers all travel activities in past 2 years

* 2016: N=570
e 2019: N=1542
* 2023: N=467

Photo credits (from Flickr
Creative Commons): Felipe
Tofani, Wojtek Szkutnik, Divya
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Longitudinal data
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73%

69%
60%

51%

50% 6% 48% ’

I I I 39% 38% I

Went to a restaurant for a memorable experience Ate or drank at a famous or landmark restaurant or bar

B 2016 W 2019 W 2023
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Agri-food tourism University Chico

32% 32%
30%
20%
(V)
I I i I 18%

Visited farmers markets or agricultural fairs Visited a farm or orchard

B 2016 W 2019 W 2023
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8% 8%

27% 28%
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24%
21%
14(y 15% I
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Attended a food festival Participated in a food/beverage tour Took a cooking class

17%

B 2016 W 2019 W 2023
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Other growing segments University Chico

50%

44%

36%

22%

13%

Ate at a food truck, food cart, or food stall

B 2016 B 2019 M 2023
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Beer & breweries e e

18%
16% 16%
I I |

Attended a beer festival Visited a brewery, taproom, or beer trail

23%

19%

B 2016 W 2019 M 2023
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Wine & distilleries bt Clotes,

17%

24%
I |

Attended a wine festival Went to a distillery or a beverage trail (such as whiskey trail)

17%
14%
12% I
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Restaurant dining University Chico

77%

3%  74%
68%
61%
a8% 0% ag%  48% 49% ~ 49%
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Went to a restaurant for a memorable experience Ate or drank at a famous or landmark restaurant or bar

B Boomers [ Gen X [ Millennials [l GenZ
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Hands-on activities e e

Attended a food festival Participated in a food/beverage tour Took a cooking class

B Boomers [ Gen X [ Millennials [l GenZ
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Gen Z includes some under 21.

37%
27% 27%
25%
20% 21%
19%
= I I

Attended a wine festival Visited a winery or wine trail

B Boomers [ Gen X [ Millennials [l GenZ



Beer & brewing
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Gen Z includes some under 21.

26%
23%
20%

17%

Attended a beer festival

Visited a brewery, taproom, or beer trail

B Boomers [ Gen X [ Millennials [l GenZ
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Distilleries & food producers University Chico

Gen Z includes some under 21.

27%
0,
21% 22%
20% 20%
18%
13%
I 12%

Went to a distillery or a beverage trail (such as whiskey trail)

B Boomers [ Gen X [ Millennials [l GenZ
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Wine & Beer Travelers




Think more holistically

e About half of those who

participatec
activity also

participatec
activity.

in a beer

In @ wine

e About half of those who

participatec
activity also

participatec
activity.

In a wine

in a beer
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Beer & wine travelers nborteCtice

cipated in a beer or wine activity
50.1%
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Overlapping segments Beer Only University Chico

| Both

Wine Only
19.5%



Beer travelers &
Wine travelers

* Availability of food experiences
helps them to choose between
different destinations

* Prior to traveling to a
destination, they seek out
information about where to eat
& drink

* Food & drink experience
contribute more to trip
satisfaction
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Wine+Beer is not exclusive from Wine or

Beer.

All leisure travelers includes travelers from
other columns.

Sample size not equal.

73%

74%
65%
60%
55%  55% 56%
| I I 48‘y I I 51%
I o I

Went to a restaurant for a memorable experience Ate or drank at a famous or landmark restaurant or bar

B Beer I Wine | Wine+Beer B All Leisure



Hands-on activities e e

Wine+Beer is not exclusive from Wine or
Beer.

All leisure travelers includes travelers from
other columns.

Sample size not equal.

53%

43%

29%

46%
38%
. 36%
28%
25% 4%
21%
17%

II I |

Attended a food festival Participated in a food/beverage tour Took a cooking class

B Beer I Wine | Wine+Beer B All Leisure
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Wine+Beer is not exclusive from Wine or

Beer.

All leisure travelers includes travelers from
other columns.

Sample size not equal.

AREN. 74% 73%
52%
45% 46%
32%
29%
I ) I
Attended a wine festival Visited a winery or wine trail

B Beer I Wine | Wine+Beer B All Leisure
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Wine+Beer is not exclusive from Wine or
Beer.

All leisure travelers includes travelers from
other columns.

Sample size not equal.
73% 73%

56%

51%

36%

28%

Attended a beer festival Visited a brewery, taproom, or beer trail

23%
16%

B Beer I Wine | Wine+Beer B All Leisure
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Distilleries & food producers University Chico

Wine+Beer is not exclusive from Wine or
Beer.

All leisure travelers includes travelers from
other columns.

Sample size not equal.

44%

39%

32%

29% I

B Beer I Wine | Wine+Beer B All Leisure

33%
31%

Went to a distillery or a beverage trail (such as whiskey trail)

22%

17%




A few takeaways

* Traditional food tourism is stable

* It’s not a boomer thing

e Showcase your landmarks

* Active & hands-on are growing

* Craft!

* Uncover your beer & wine attractions

* Find the beer travelers & wine travelers

* Cross-promote

e Casual vibes

* Focus on beer & wine (& food) at festivals
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Sonoma County Now
Things To Do

Food & Wine
Outdoor Activities
Experiences

Book Hotels & Lodging >
Cities & Regions

Plan Your Trip

7 ST REES

> Wine Areas (AVAs)
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FOOD & WINE

Breweries, Distilleries &
Cider Houses

Culinary Experiences
Farms & Farmers Markets
Locally Grown
Restaurants & Dining

Tasting Pass

Wine Country

Wineries & Wine
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